
Intro to Video
for social media



What I Do



Responsibilities

Animation

Video

Photography

Design



Some Work Examples



How do you get someone to trust you? 
Video is a genuine way.



Video Planning



Questions to Ask

What’s the objective?



Questions to Ask

Who’s watching?



Questions to Ask

What’s your key message?



Questions to Ask

What is the best video style?



Questions to Ask

Where will people see this?



Questions to Ask

What’s your CTA?



The Process

Goals



The Process

Story Concepts/Script



The Process

Story Concepts/Script



The Process

Storyboard



The Process

Filming/Artwork Creation



The Process

Editing/Animating



The Process

Testing



Video for Social



What gets you to stop scrolling
and watch something?



Make Videos People Want to Watch

Would someone stop for YOUR video?



Make Videos People Want to Watch

Focus on one easy-to-understand point



Make Videos People Want to Watch

Add value



Make Videos People Want to Watch

Be authentic



Make Videos People Want to Watch

Aim for quality over quantity



Make Videos People Want to Watch

Design for no sound



Timing

People expect content immediately

Avoid a slow intro

First 6 seconds are key

Shorter is better

Every shot should contain new, 

specific info



Video Strategy



Investing in social media without 
a strategy is like buying a car 

and not knowing how to drive.



Where to Start?

Set goals. What do you want to achieve?





I don’t care how many people watch something I 
make. I care how many people love what I make.



Where to Start?

“Going viral” is not a goal



Where to Start?

Know your audience



Where to Start?

Understand who’s on each platform



Where to Start?

Brand voice/look & feel (be consistent)















After You Post
Revisit your goals

Look at your analytics

What can you learn and apply for the 

future?

Don’t assume something, test and 

measure

Community management (answer 

questions)



Planning Ahead



Be Proactive

Make editorial calendars





Be Proactive

Social listening





Be Proactive

Pay attention to new features



Be Proactive

Be ready to adapt to new platforms



Other Tips



Things to Keep in Mind

Make your content easy to find



Things to Keep in Mind

Don’t ask for too much



Things to Keep in Mind

Manually choose thumbnails





Things to Keep in Mind

Upload videos natively



Things to Keep in Mind

Square outperforms landscape



It’s no accident that social 
media channels are focusing 

on video. Video works. 



Questions?
kcmotiondesign@gmail.com

www.katcassidy.com


